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AL 27y
AL 2 (Research Methods)
2 abE2 AARPPASo]l A4S st lojA dotop & 7]E2A QI ZARTHEEo High
o[sfjet Al AFolM Hast MAL 5Z &dto AA| HolHE dv UHut BASH:
P 5ol digh 7124 olslE & & A== gt o]F 9ol SPSS ¥ SAS 5 tmAQl
SAAY 2ol AgS HATH

EPVREES
A urH 2 4OjU (Seminar in Research Methods)
2 E2 Fgste AR ARl wRsto] UEbd & Qe AERArIEE Y
og AES AA “A}Eﬂ% a7 olE H & Auto] AXAN AT Oo=N RAME
Fofistal A2 Adshe o 2ash YHEAQd Wis dEH. olF #sll SPSS
SAS, Z12]i LISREL & ti®AQl SAIAg mz13o) d5S HaYsty, &A=
et Az mA L 2A WY 52 Aol
o 13
O EREEX:
> AAL 1A
- A2e] A3t (Supply Chain Management)
& dEke AAREA S0l dzddd gt olsiE sh=Ss sto, g¥ste ReHd
Stol A AP dze] S of2A sfiof sh= 7ol tigh olsiE @ 4 JA=F i &,
2 2o opfEst BAAAe] ‘Yabs uPE FE47]7] 9ste] S5Fe o
ARSI, olF Moz HET ZAstol Ohet REARMLYS ol Al AT
goto] shastes gt
- 42W2]E7} (Special Lecture on Supply Chain Management)
2 e MRSl ARud OF olslg stes stef, Fuse §EHY
sflM MM ZaBelg omA ok sk sl o olslg @ 4 A= @ 3,
£ AR OB BHAFOl Wohe WE SHAV) okl fEARE ol
TAstel, ol MeHoR HET Qb tE SEAZMLS olE A A7

S35to] stgst=S ettt

A 78RAH2] AL (Relationship-Oriented Marketing)

29 WA wiz} 19| P clolele] F& U Aol o
< 1N gloll 12 oY AEel FHe 9o 28
gioje] Ho]A UiAIRFY JAFoA RYstal, Hlo]lEyo
Mg &5 oo wet wATeIEe] ARA HE5AL AEET it



- A|OA Y AL (International Marketing)

ARl Ajstel @] =AW 2sts FHojdi oplY #EO 5% U ALl
oo] HEAAL AAHOR

Q793 9ck olo] wet FAHAY SolME AP

At Ag 2mE

tjo

- oA’ ™2] AL (Marketing Management)

doh ATUAEIOIA alatet 2exte] 878 FEAOR FHAVIAN HT BAL
FHAII7] 3t SAs WS Ak ko] neld), B 71U vEE BE AA
25 FAlO w9 WHA WAL pech oplde 1@ m#o) 43 bsde
Tejsts FEolet & 4 9lon), A2 Ag oA 714g dolA uge 7wt
ofoltiolz Amst] ¢idt AMICR HHHL FAolnl uhe ZAH Apdo
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BAAS AEstn Jeldt BAAR dolAd uiRa mAde MRS 3, e
2% ZANS oY 9ro] 1yeas Ss) ARUACMSHE 5 ul sHolct
ofepx 2 ZaE wg 4 A=Foz Welstn fxldozN 4Y =nE

- OHAI”Y) ] A X] (Marketing Research)
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- 0PIl M X| &7} (Special Lecture on Marketing Research)
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ddo|ct. 2 o] Pok= FEFAV|2O HEH A IS5

ojo wat oHAIY MR SZoM= 3 2]

A 2mE At

r
=)
oft
of,
19
1o

N
Mo
Pa)

- O A E S =A)1 (Special Topic in Marketing 1)
Helshe 71ded &olA 7189 &2 e °Y
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olet WHUE M2 ESol St ok AT ol2iFt =R hsiA 71E
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- O’ E4=A]2 (Special Topic in Marketing 2)

48] walett 7198 SolA J1EY £ JiE CoRRt Felo oy slHoly
olet AW M2 dSo] ST k. SRS olajet A CIsiA 7|EY
ABolH bR R A9 OAY S4EA 32 ARste]l 2Qat



- vl oo’ (Brand Marketing)
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- AUfH2] AL (Retailing Management)

AT AEBAVe0] Ao gef Auf7|He] AvAF JEE Iteg Sh=
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- A2 A|o]Y (Seminar in Supply Chain Management)

Az Moy 7|d1t 7]¥7 (BtoB) WAE o|E2xloz A yee
sgoRA, 71QT AN Beh agAoln YA WAS gAlsteEl W
0 39 Fa 9t dures xﬂmu AU WA soh 2oyt
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rr Ho
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- A ARA| A2 o]t (Seminar in Relationship-Oriented Marketing)
FE7)zo] WAl wep 7o) ofF dlojEe] FA P FAo] t& &o|sfA]L T}

olElat 712A JIut glol 1A oY Aol FAS Ush BEY & A LAY
e dolel ulo] A DHﬂELl YoIA wYobu, dlolelol s 2% oA
The)s 2

- 1F7A2%2] (Advanced Supply Chain Management)
2 ZzEe oPfEEC] ARLAEY ‘dote vEE 5FAIZ]7] Ystd /fEEAE
ofmA o st stol oiEt oS T & YRR Atk = 2 B2 e}
BRG] ‘Uots v E SFAIZ]7] Yoto] AASH AlFat FaoA ofE@A A}l
AL AkE AR Yetol §EHRI} MHRA T152 A2
5 FRAE ofBA offof sk 7o disto] ol H Ab
Aete Sutes o
1 FuA|"e] A X] (Advanced Marketing Research)
UIAIR 2N A= AR ES] &5, 71y 2 A4S 2385t o
FHoltt. F|F o] Fok= AEFAV|=Y W2y A I45% €A .
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- Z2A| 73 93 & (International Business Environment)

© deoM= 228 Adoll StRo] 7|Yol EFeh Ay mmE 7IYol AT
BAA, ArlA, webA, FAIA, WA @0 ofgA ASst AHE -steAldl

disi AAM ez oA "o

- Ao E A o)WY (Seminar in International Marketing)

SAOAE 2 ol R 89 =795 Y tHAS Eeat 439 SEEA B4
olE "5 ¥ U Mol £ b AMUOIN WL-EAHE & @ EUAML
A2E Gaeth & 459 £ W& ST a0UGAl, T84 d3dd,

FEgALY nleae Solcl.

- OAIg F2] Aoy (Seminar in Marketing Management)
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ttHFE M (Multivariate Analysis in Marketing)
< OHAIY A0 Bedh g¥d FA4(QdwRA, 2HEA, MANOVA )9
Al Ui wEozA, UAIgw dRlE dolHE  oheket

- oA 2] A XA O]Y (Seminar in Marketing Research)

UAE ARl = AP ES] &5, 7ty 2 242 2359 A"
Qololct. 21 of Hopm HEEAZ|E0] WLT T I&E A
ol el DAY AATIA S SIgelolel Aae AR

ATAYS AFES ok e SEE AT

_|
fulo ruk?,
0

- A" E S =A 1Ao]Y (Special Topic in Marketing 1 Seminar)

v45] Hgtste= 7I98E SoA 718 52 e ode FEHIY A" 7oy
olel IHH M=2Z& ZJHEE0] SAstL At SHA|TE o]2fst =A|Eo HishA 7]E9
W5oA oA Xohe 4% oY E4eAl I5s 245t 2d.

- O’ EL=A|2A4]0]} (Special Topic in Marketing 2 Seminar)
375 walele J1e &old &0 52 rfe chae FEle] oA Yol

oo} pE Nz Adsol AL Uk sHAT ol wAIS0l chalA 719
oY k2R Rote AP Y S4EA }5E ARt eFa

- BA oA’ A o]y (Seminar in Brand Maketing)

B8 49 BEE ST Y ARUACIM NS uaAM=wme,
BeMCob|Y, WS AT AMuro] Tat ofse] gFolrt.

] £ BAY #A £ Jfdel ot ZIA olshe Alsoz, ] Hule] AA
valgo] W APN ATS BHY 94 =BSo] OfFt ol2A AUy, A EE,
AEA siHe @tk s] Lol HelY o Eu AAo] B3 AIAL AX| HAS Mt
Afellol & gsto] BTt

- el A0 ”EIA|O]L (Seminar in Service Marketing)

AulAa Abje) E2 2 o8, B&Ah odl, 4l 59 Av|a Fopo] Estd opA®
Aol Fadol dxHdY. Mulas AP fle 73744, iAol av]7t FA0
o] RO A= FA F2 vl2ad, mESter At ofg oA, Byt Aol
=7tss ABAolZte 54dez AFo"d.  aapFedl  tHEE HdiMe
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o] mesjo], ool wAY AT A7E

- A0 A A o]Y} (Seminar in Retailing Management)

29 gelt A9URL 32 dalEn goo suiad) b A 74 23t
ARAst culatAl el A Wek 5 719 e Aot AN aQlo] FAtskstn
Sick. oloh 2 B slolA AUNYS AR B, AL HEAL, HEAL, AL
S AYTa0 WS 22 TSUNY YRS RAstn 9l of B A
SEOIE A TE, S5/053 BA B4, ARFLAYL, oty 12oM
S oplE 7150l Betel AR, J1U7Ro) WS dold $EO SAuAS
Aoz AAA e APsty AR

- AH| A =20y (Seminar in Consumet Behavior)

& 52 AHARIEAEY 7]Eo] He AHAF FEAP] W (consumer
information process; CIP)ofl #3h QIX|42]etA A O] thefsgt ol 251 3J53ANsT
WA B AH|AF QJAFAA] o] Z(Behavioral Decision Theory; BDT)& o|slistil
Qzto] g} e olpo] Wast 7| EAAL A BoteT BRE Eot.

- ZX1#E2 Aoy} (Seminar in Promotion Management)

sAlgelE 7o) 2uIAISOA AMMISO AES Yol AMAlY AhEslsi: wE

=
S0 Y V9 wEold Y. PR, WUIEA, AXw), CloldEnlA, Atel
A% 5o ASAY FALTRE AP AdY APE™e £ AR, EA

rok ol

rﬁ

R FRBYLL APACh 0PIy ARUACN, dAE Y 5 O

0] AAH 0|27 ANE ATt

- 3 ‘}Oliﬁe_% FAJu]u} (Seminar in Franchise Strategic Management)
5 7 stolld ZA7IFo vlst] APEA LS F2]7] {9 FCTI¥9
| st BEES ol o2 s FCAYel A9E Ayl B
dol MEEAS EAsol YY) Feldel AREE TEsP] ds 243
= 3oz FCEo o2 AAIE Aet.

e

O TYR|HE A|FZoF
> AMAt b
- A7 92 (International Management)

# wse e IAstel AANA 24T ol L ARA ECjE FETL 7|YY
FAM FAS FELS oS Ak FAlo] /1G9 HATE A YAo] A
AN 2 RS wolsiol sto] AlRIATE Bo) AFY Ak BE 1 G Asolck,

- Q1A XY %e] (Human Resource Management)
3 A MR g w2l ER/go] SUHL Stk AAEYELGZ 7Y
WAl £xAle] BRS @ysb] st AXxg Fedoz AW, 94
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A7l e Al E52 Al 24, A8, Aste Aold. o] #E2 ol&
At 715A, A=A, 22fa AXARA Fo U o] 2 7S vl

Als =2 (Organizational Behavior)
of xAlg AP AAdoletn ¥ O xABEE] TS siH:

=
AU YEE/I5E UE, FEAE, BE S2 oldh, oEsti WakAlAo} k.

b ubx} by

- A|AGA oY (Seminar in International Management)

2 ame shysol FHZAY Eoks ®oh A ol & UwS FAPY Hopol
E7t e o2 o5 il olEs Sdll mAId oM AR E5E A olsiE &
=S gk,

- I X|HE M| O]} (Seminar in Management)

2 2o OjRUME Sof tlat spise] AAF U A} e
=7] oleto] oli® T2olch o= FAZ EAlsto] =
FA0t BA" AYATEs WEstn

sgse Zxtel dpedn sHA
LA gL

o ot

o

- QIR A2 o]t (Seminar in Human Resource Management)

Qa0 XA ggA W29 "asdo] FUEL ot AR ELE 7Y

Mg 2Aely] gelel QEARE FAmez su, gAl,

A", 2=A, X9, &Alste Zloltt. o] a5 ol&
IRk Ao B ol2at We asfsich wataty

N 52 =2 FH0R A7

f

- OIAAIA U] EH AL (Special Research in Human Resource Management)
2 35 axAanee MU APFASS ted. sse 29 ARAAUY
AP} 0|45 PPFT ERICL

HAZFAAA oY (Seminar in Strategic Management)
w¥iste dd&Fo wigsted A9 A=A tfigwero] FesiAlal ok &
auS AL AR AL wotste] AR, Aetaw, MUY, Wl
wewo] wal a4t Uobt 47190 AR, o= slde] A, des
71e7dd Soll ol ASAos 5t

- KA 2 (Case in Strategy)
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Z2Au]Y (Seminar in Organizational Theory)
izt ddio]2yr Fddd+=ol digt vjEs HdE A4S Bl &2AAA,

A
Wal, &) 289}, 24 59 £A|S ohEch

- RAP=2 o]} (Seminar in Organizational Behavior)
o xzAe AUBFY Axdoletn ¥ © AR YL USIHE

@
xR0 BEE7Ieh o 5 HIAE,
Al
8

- 2A1A42] 2 (Organization Management)
QAR WA ayElt £A] Belo] ol2A, MHA s|ure AT

- RAlo]& (Organization Theory)
2. 2R A=, AA 2 g 5 1Y A

iUl
i
of
_o'ldl
rr
M
fo
e
ru
fun
i)

Special Research in Organizational Behavior)
Ao =AlS AEEY AlA”olZtar F o RAF®O ZAHS HeiMeE
A T4U] PEEINY U5, JIAE, SE 5

of e xAAU T Aeke] BE, & g,
Asto] olof] A== ZIMy o2 ATSHH, FAlol £AQ F1xReF g4

P
)
o%
off
Jm
ng
re
4

© AB/BY AL
> MAF THY
- 287|182 (Theory of Financial Institutions)
2 AREAGo] wEeto] wEt SAPEO|EAES RE&St FAE= IAPES
Aab7EAZEe] Ao 2 = 7HRA =it 2 a=mS A B AM7HATEY
ol2A WA UEEHS Ea) HARR) S84 At

- 719" (Corporate Finance)
R

NWsts AFAREZ. &3] A2z, HigA, Apgojdtel dEd A

%ol
o]2g thEth
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- AF8]HE (Social Insurance)

B at2e Apgmiel slxole U el AR tEt AANY stse S5
At wEel )59 58S oldstn, AlElA 2lAdo] ofEt AAM ey S L
A7E Fo Al Rofl A HEo] Jsites wugel THE. AU
Holo] o] 2A-ARA 23 WA Wastel =2Ayel a¥e st FaWol

HEE 27,

- Y ES (Life Insurance)

= 7%% AEEde] Zlxolg F o] gigt olsl, UA 2]AFo] #e]o] gist
o gERE A9 A Holol UMAQ HEo| HsFed

. Al E3E]l Holo] o]2A-ADx 3l5to] wRxbA] O]

o o 27T Eﬁ}}\H%
Yol HE=E dAE.

2

oE

~

- 282 ¥ (Property-Liability Insurance)

2 s 2sjuyol s]xol2 U Wejo] oig olsh, A L ujge Ao
dejol @t AARY Ee So) 2siuE@ 4Gl Al Rofo] UMM Aol
bsstes mububgol 24Y. 2a1ud Rolo ol2A-ATA 24 WS Wstol
=2Ago] 8y o5l Mol HES AAY.

- £XI2 (Investment Theory)

dOjEEZel oo, AMDIARRCR, SAHE SHRY S e SAT
Aol&g o7, AgICL S5CAMP, APT, AlRo 584 52 ol& FAoz As

o]-i o]‘]'_"]-

> A} Ty
- 714A| A o] (Seminar in Corporate Finance)
29849 QAR A #o He/dol FUEHIT ot AR ELE 7Id
Al z2AAS 5AS 279st7l fstel AR S gejdlem W, /XA,
DAAZ] =0 s = Al Ee2 A", 24, A9, &Alsts Aol o] a5 olF
At AR Aol #sk ol 21t 7I8E gt
- ARl B 38 AMu]y (Seminar in Social Insurance)
2 =2 AR V|RolE W de, ARREAA| RO gist AR stsa &5l
AtelB ol 75k 8583 olsstal ARSI 2jAFo] oigh AAAQ WS
ols|tf, AtelEe Fopo] Fd BME &oto =Ee AAE sty Eashe
FHIgol =g AAE.

- YA AM U (Seminar in Life Insurance)

B o9Ee gYudEel 7]xel2 U Yo g ols, A
AARCQ &S slu, YPYEF Hofo] oA 2F HAMS
Agstn wEst Edwgol HES UAg.

£

r_u..
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- 25| ¥ A|0]Y} (Seminar in Property-Liability Insurance)

w 2o asjRdo] s|zolg U elo] ofat ofs, AT R ERAAQ o)A
wefo ot AAAR g2 st SR Fotd oA 3 "gAE Ssto
e AR Adstal Wasts Fagol Eles AAE.

E 2 =A] (Special Topics in Financial Management)
AA AREY Qe 7P FHAY AREY olgs Eol. MREPY AtsES
=

- EXFE AU (Seminar in Investment Theory)

EK]—K]J]— 5;1:]157;]_94 Ex—]o I:J-}\qu ES O]Ei _,47%

arjste ZEEelo oW RAASe] FHA EE

A4S Ushds  ARARY  @RyEle A 2o

SHPAZMRYOPM),  AYAZYRYAPT) el
w2

)
g
o
o
o
c
=3
c
=
®
o
)
=
=}
<
H
=
®
e}
=
®
g
ftjo

& 2 BRG] o4 J1x B7} Rye R 53] /MBI £ Ay o] 2e

- 2
% ol2u 2913 Aol ol2g FHOR AU

- B EA (Bond Analysis)
=AM AR & ARl &50] 2AE e FHES ASH
. 54, o9 s dES
© 3A Ao}k
> HA 3
- Ta]3)AA+ (Research in Management Accounting)

B AR A2e A SA0lA AP 23ste AR, B4 U SaoAERe
Y3 b oleldt ARl 983 AP RE AESHE WS TR

- 8]Yga] A A (Research in Not-For-Profit Accounting)
Hge)7| e oles FA02 AydE 7|dy 2] AR E1EES Yol AdE WA=
IAZE ol&AES AT IAAI=S: oE=2oh v FYAe JiE. dEud,
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sIAYA ] YRE ol2A WS wAst A5 wesi

o

- 28] A A (Research in Tax Accounting)

B R AR EUSANS olsie SPSHA @ AY ol TAY
TAIA= HlE B] X sto] wgelAMel siFASAC] oF A= iAWY, t‘éodﬂ
N7, ARAL IEA] A, sAlb ATHAl Aleet AFTiA =4 £

FAZE FHAC|RIA, Al LA AARN T AARR S cheA] Ht,

- A7) A9+ (Research in Cost Accounting)

2 e QREuer AdAlo Z[xAoR AMEE: AEAREZIY AZES
AEA QNBRI ARe A #4om ko AT S5 2 s
d571EU7IA(ABC)E S8R &

- R3] A A+ (Research in Finance Accounting)
B Rige 53 ATaA age Aseln 92Uy ze AW MTAE AY 5
g 239 A Y& OEH. olo] Hoto] AFA ZokollA AFEHIL Q=
520 =22 FH0R EEGORA Ao ATE FulFt

- =3 A|A+ (Research in Behavioral Accounting)

siAIstY] ot FoRel FFsAlo Wt AFLE S5t IAFEE ol &ste A9
AR IS olslide R gt 2 FYE HoiAe A 2 2AFPEE 5ol
@5t QA9 olsjst olojxof stul, FAste] 7t Hof o2 Sof MREA,
WA, eAGAL SOl ofEA AEE =X dESH o

- S| AIZAFA (Research in Auditing)

B e sAALe] 71E0dS olsiat sMySolA] SIAWALS ol&u A%

st AHY =0 PAIGAY] &S v Eoto] AGA JHYAl FagH 7ol He
8749 Al AR O] FH|, FANJHEL BAYY, FUAE, WRESAAE

tel A2lg Astol A7s Hct.

=
)
o

- 3]Alo]24 1 (Research in Accounting Theory)

AeE, BBR S44L woz YA dste REY oldsye Fiow
wisl & AR lde Aol &4, ol oE olgA nAw olgrx
ol2TuEel o APt Westoz  sfstel ofg ol2A  wiEATel
Arsulge o BHoz dt.

- 3]AISH7 2 AL (Research in International Accounting)

=28 AREAIONA Y IAA Jidat 5 R4de olslista, Y= STEEA A=<
A& =9 IAVIES vlugdezN F& ALFAE At =i FOA
=g
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SlAIStA U 21 (Research in Accounting Research Methods)
SIASTAFOIA AEED Qe fEAQ] dAdyyo= AZA Aol gish
815513 oS SAS 9 STATA & DjmxQl EA4e] m2 g £5) AL oS
5ol ROl UFERL oSty o ol FF EYEP ANA AT
52 2R Zlo] ¥ awuto] Biolct

S|AISFE L =A| AL (Research in Special Topics of Accounting)
71281 Aol E, AFA, AMFA. A7rEsAl Zofol fist AFRFAE
Higo =z, x| AoA &gs] EEHL A= AT ¥ FAE SAMste #H
A Aol tishA] =3t

b bt 3hg

- ZSAIAAOlY (Seminar in Financial Markets)

FeA0 Ao, B8, 715 Sl el A= A A7stn, 2ei3 24l A
AEsh] 95t 270, Wal, 21 A §2 adch O, =2EAeE A,

AF3]AIstH oY (Seminar in Advanced Accounting)

71974 9E s ot SAstE Qlsto]  Z[}dolA  HWA¥st= AlNE SAEA=
AR Qlo] A ZIdEEat RAFSO] st |FEAYE. 71984 ARV,
gt So dig old uly g Apstn AMYEAl OF 75
wjoreit.

- Q78I AINolY (Seminar in Cost Accounting)

714e] 9rh 1x0) BHYL oldfstu o2 uigoR s1del o2 Al ZYYH 52
FRAT. w3 ghejel ol 2o JIvksio] 7Y Ul T oAb A SO o
ChYE o123 BTsto] WA L A et A5G ujerEt

- 3]Alo] Au]} (Seminar in Accounting Theory)

A A 719kl ti2jololZ(Agent  theory)d}  AFHEH|HA(Information
Asymmetry)Z  ofslistal, o]} #§st  IAIPYE FAl(Disclosure)et
718 A8+ & (Corporate  Governance)?] S Q/dof] UTisto] &€m/E=2 sStty. ESh
sIAlsr A5AH AIxRQ Ball & Brown(1986)°] <t%EH T Fa AE5AA
ZAl9t §Ee ThET

> 5
= (Financial Engineering)
FAGOIA AdElE 24, AH 59 ZIEARN gE 52 ol&std MER
FHES UARIsHAY, Mz2e as7d7Ide Jidstes UueEs uieu, AA
S

(o]
AeE B3 Mg SHe e

-1 0 o

o
i)
oX

L
o

2

1
a

—_L
a

- ZFEAAIEEA (Time-Series Analysis in Finance)
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AFes R EF ZoplMe AoM #2 AREEE AIAE 24 7IYS.
ARIMA, ARCH, GARCH, GMM 7|¥ 52 8i1¢1 AlgE S A8He ALt

- =+8A]& (Financial Markets)
A Adiels #4], Ad Y ZIZAMME EAE 55 ©l&5te A2E
FEe HARIsHAY, M2e asAd7IMeE idstes YdeEs siew, A
ARIE &5l A8 52 71T

© BA (Business Analytics) A|5-£of
P

- A4 st Aoy (Seminar in Management Science)

spgSol Wste vl met 29 W8S SAshl 2RI ojul AP stn AL
Hopt 9t SMYSe 2 Avl] oiY Holo] 58 =S wmst 1A e
A oAt AT =82S YI wEHT £9 FyolE oA Belo] AzstL
ol A7 ofoldjofol ohsh W E Sk

- go]gofjda]ed A (Data Analytics)

2 ab2e JdeolA st flolEle] B % we), fojeje] Rt BA Ao
meAIEol e matele HlxUA ofdelgac] A o] AA J)E Ajdn Fe
e feed 882 £1 9t 2R AL SQLE EE AP tojEuo] A0
W], RZ o] &3t tefst AN HolHEAat tiAlEE A Foln, A4 Uho
s, @el, BAW @ JlE d 2 1Y 52

o=

- gRE 4 & (Digital Management)

gsUgez= UHARAFE 7Ykt UAIYRRERY, AAlE 2710Ed dF,
KISVALUEES o] &3t 47719 mi&d &4 52 s AAl d&olxe AFgET Qe
dlgoletE Zlgter A 2 HolEtutold A LS o] &5ty AGsHL olF
o|-&sto] FFA ol AFAR] HAF 2ste 5 SR 242 EZAE sHEsh=
SHS vt

- 2] d (Deep Learning)

ofidelela Bofo] g ZA|g ol4S5e thoz 7t Ao MErtSo] Zoler 49

ps
Folsatel ee 950l Aojts $3 AN oty ans FEIC
- MAl2]d (Machine Learning)

ofdelg A Fofo] 2Q FAY} olHES iAoz 7 A9 MEVESY ot 44

=22 =
HolrtSite] EE 9150 Aulug S3 MG staans i

- H{ AU AQ 2] A A (Business Intelligence)
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2 dEe vlzya ddedAa (BDY JHES oldlst #Ed A R ASAls
7197199 AE&sZ olsistet. AAY Blmz a3 AA AtHolEo] A-&5to
BIZI¥e]  olsiE  SAARIG.  HlholE 2R FAst  gild]EQl Linear
Programming, Genetic Algorithm S& 0|85t &85t AHE T Hot= A&
ofsiistal vl=yA QI A Y|HS &t oot AAet FMEAE AT
Je Y3 sttt

> 35 4

- go]EJA]Z}+s} (Data Visualization)

2% 1T71=0 disiA =zdA ot=mip XAle wsste AS Fn=z it 59,
AE7]e0 A=A &8 et ¥ e Uy, YArEA &, AIAEY Y Y E,
glolefdlo] A AIARL XL AL, FA471s Y FAIE IR AZONA A

Eo)g §o S5,

- B2AQetet s 5ty (Blockchain and Crytocurrency)

5 ZAEAS A% 71RRY YA J|AEAE 2702 AT B, BARA,
24, GAEHUS vy 5o

ALN, PREA, QRN WERAN, 2AAY 3
8%

_1
J s R
A FAYH A2 o]&2 A Aol A&sts 532 wideit

2 72 uxyAnd 24 PUES 53] /1Y vAYA DEL BHAY oL
MAUA 29 84 9F 2 UM ARISS Ssstel BmUA Sy ofE AAY
WEREL AT A2e uxUs 9 Jls Edce Heew db FAC o

S
u a
S5l Lot Al2e HAUA RS AAsHs 2 2A0R #

- Hlz2yAojda]ElAn 2 A E (Business Analytics Projects)
7T AlgEs AR, FUAGAEE, GEZE 5 27 HoHE
§ udelele Jgos

- H{ 2y Ao d2]el A (Business Analytics)
2o wrog sluke] rhekst BAvlWel Yaleh Ade olsfslr] glstod
IMozA OsAdddA, k-FHIF o7, AEdY & AA 3
el 38 HHolH ARE Sdez a5t sARRYHeRAE
CZARA, BRIAUT SO, A dole B4 2 Ha

71 9] 71¥S a<535ho] Business Data Scientist2A4]9] 7] & 0]

ST )
=2,
A
N

IJT ofm rjz
Y
e

i
MorE
e
M
_11

>

L )

to ne Mo

£ 9 -
OO_|
ofr
)

ofr

- AY|o]lE]2A (Social Data Analysis)
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B e 24 UEYI 249 o2 Y8y URHY TS 55 AL
SE2 Yt £PYSS UEYT PAAESC o jd % HaE ojoly
ES o) olsfstu], ALESOS o] 83 BAMYS FAM AT oS wort
EF 2 }Ee 44 YEYD B U B2y AR 2 9P =SS A

ofzd, HlzyAa Bd Al §9 A AA AHEE

P

o

=

AN VEABL gk AR MAUA 2L e
30 5

¢

L.

ol Sastol Uobrt A28 (24) Blayx Rde Ak Ae BHo2 it

© MS (Management Science) AJ{-&of
> At 3
- th7]38E o] & (Queueing Theory)

bR 2 M/M/1 RRRE ChEch 1 7jdr ojo] Uue aE BEg g
4= Z71514 Bl9E Littleo] WAo|L PASTA 22 503 HUSL e
wHs| poHoz E7] ofpl WA AAHE BAsH] gshd LuHoz 2at

Y2 i di7iedEolEe dimAd AP 23Rl fluid  approximation,

diffusion approximationo]| sl t+= Z1o]|c}.

- AL g aa] (Operations Management)
o] AjAh, dut THE JiE, vy ¢ o

=

=
29, AMrrg, AAA=E(MRP), dujAy HA" VleE A R ATAH
O
=

=
£ o
e
o
=
>

L

- 9JA}AA] (Decision Making Theory)
clebel e BE B0l Yolubt oAl H8Y & Ak A AWH 57y
stoj skttt oJapazdel oot Zido|qRE oot Hrr R A= 71, A

- S W EHASH (Probability & Statistics)
ety oolN ePets SEol2i SAol2e Ausith sEwael CloR
g Zajo
T = =

AR ET D AL AE A L AD, §5 L Bl oj2x FIY AAY Ao
2HE AT KA B, vlge] AHist L 14 2P0 O g 55X
FA0] il WF BATCL MAZAOIA AL o 2L HANTOR I
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- 71 FYEY 3 (Queueing Network)

MAR oA o] ti7]siEolES ol4stal YA &=+t Reversibility, Jackson
network, Kelly network Z& 7JES52 WA vl2th U7|siZHo|2oA] vje& At
Hads ti7l2 HEHI dFoA o2 A8 & UASA szt 231 2AH
9 5o F8E 4 9= Halfin-Whitt approximationo] thjA] vf-&Ct.

W] AojY} (Seminar in Operations Management)

Asto] AAIE, ARAT, BAE AL An, 2o Aol meAAd &
A7t sl Iojet, Aaugo) mgsh BA FH S 54 AN

sl A% BAFC Axlapgold e dne] o2

oZ
>
Mo

=) OR
o)

wo o

- el A9 H™2] (Service Operations Management)
2 o= 2t Z2 FAE e AMEet AulAdls 29 WS Sh= Ho
5| ER

9ol ofE holzlo] 9ltsl? FW Mol wet ol £ WAL Mo} shrp?
Aelzolx BAS oA FAY & il AulAg Wl s sty AKe
ofA Weld AN AulA Fal ojwA AR AN

L JT] A LAo] L} (Seminar in Operations Management)
SEo] ¥ste vho] Tef a9 W82 [fAstAl AAstH. ojo] A& skl Al
ot e S & 2y siY 2o 58 =iwEses WHsty %A g2
B FYRPE ARt miEe H Hadt. a4 SRtole sy 2Qlo] AZbstal
e A+ ofolgolof s YrE o

- OJAMZAQAI0]Y (Seminar in Decision Theory)
ZIag ol2s =ZYSto irEl WY AEAolH, AFAd RS EAAS

- S5 W EASHA O] (Seminar in Probability & Statistics)
istel BPEolN Rsts HEolgd EA0lEe dRdth sEwse Chobd
o|itg, A&d FERE O|FF AAANCcR FRSIG. RYgWO=RRES MEYZ

o o
SJtufa] (Purchasing Management)
AEA4to Hast ddle ¥ dES 45 Rt 7M. ek Ao Aget
FARtRRE 2e] A@ AAR Jlue asdt e Uee 33UA Bt o
del. a4 A3 L Ol BIUe 5 RYSHE 2T 99 2 AT
- 2232 (Logistics Management)
Sxo] YAA|E xYely WY ool mA, o4 U SEO ol2MK 2E
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- Al &do]A (Simulation)

AR, A9 Aasle BAsb] Slstel JpEA oMIES NEmAE wHsstL
ARES 53 Lo WYHES AT YR ABolH WA Fotel AA

- 2|ASt71H (Optimization Theory)

A, e 2Yst ¥ FAES,e SA(extrema)s =ESHs PN WRES
AT AGEALG AL AR J|EoR epax YHE, PE 5
Sel ATWRL FYAE B

- 27|o]g] & A (Statistical Data Analysis)
%

A ZAREAZ AT 712AQ dYEAM VIREAE 2R A B4, 2AEA
LM, FHLM, QLM TELM, 2AAY AR, JAAYUL 2F 59
2857 BAo] dajot o]2 g AA| Alello] A &shs 528 wjgraict
EZAAY (Quality Management)
Aes 2 AMHlA FA0 FRBLY HdH= A Fgol dojN Fast shFoln. 2
BFBolAE A RA A0 AN Bamel % £Ae wE slso] Mxoz
Folste A BAAY 52 srast A2 e JUold AR AIHA
7oz = ¥y 9l 6A] 1010 tigt W8S ATfsttt.
27157398 A%
© A&7H5AY Aol
.]

of WEe Sl J1UAFel BAF Ut AA YA agol PoQE
Auroz  ofsisti, s14 Aldete Al OFt $/1ReiE AR, |97tRA
AR AAS olFsly] A Yol LAAINE SRS FECE

EEERERCE BT
(Business Ethics and Social Responsibility Management Study)

of BHBL Qe A47bsE AFe YA LA Mol Wadtd] wet s|Yol
22" oaaRe dfob st welg olsfstitl xEe Eoh gepd sse
AP WS Y A ol4S AYY 2 vEE pRetel &elx
o0 TE M wolo] BolQIlE st Ei, SWSE AR @] met
Jlgiol HolE AlRR gut fololul, 1 Aw Aleld et ARA Agutel
AL Bt

_39_



- 7|1 FRH| LR AL (Corporate Governance Study)

2 52 719 R JAFEARAIAHE, ojatg]el ArY] A&wt TlE, Gt
F5ore] Ao disf Aqtertt. 2 =2 7| WRY AREPAI AR =& AR
gist Al =6 A=A, #ed W 9Alo] RSIQIVEE tEty. ERH & aE2
7198 QR ol AR, 55 £&9 oldds Hs Al dES oE & ==
GAl-EAsH= Weto] FAIRIZVEE el

- CPHSFR A AL (Multivariate Analysis Study)

OHgEA dle STt aclez IAISH:s ofefet ARldAS EAsted 28-S
o dAZAe Tef e AHEAE 3 AddY 1A HlolHE &S
A E ot +AYYES vt

- AFS]A 7R AL (Social Value Study)

2 022 7ol AR JHAE AMSAAE JHRIAIE StolA B8 Yol o2
Faoln ALV 4L ot AW s wxyad o ARg ohed
Eg ¥ BB A IS wWeR A47bsd 4ge 9@ Amel ol

- a2 L (Research Methodology Study)
A

=
Arelatel =7 Aol ARREE ZIEARQD ARfHS olshst siH o zA =79
Md 9 Aol fiE NS AYstL Asm AP AASL BAste L
wjoreict

A 47574 9 AL (Sustainability Management Study)

of }Be ol ARt /1AL A M2e Y WeltUos S ALts HP
Adol 2oQbE stsdith wetd sMise JQAGTEA FFL UlRE 79
7390 ARTY BE 52 ZSHE AU A47MsIHsAYel A9 HY
&5, 2 g, Atel, 2] olsiEAREe UlAl= ddE 2AstL, V19 A

A&7 74 9H AL (Sustainable Management Strategy Study)

of WFe sgsol ©AZPY EE AW FAA ST olsistn AANQ
#5792 A% AR AR el Wy, Jen B Sol POl Aastes
shEct

she B77167%0) BRF NS AGET] st AT BAC1E,

A, ARA) 71l tisto] ettt

- &7t 2§ HSRIAL (Sustainability Finance and SRI Study)
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e, 9%, 5¥ 5 ISATON Aol T ALTksA olnet T1ue TR
sAb Bz £AL0E L 719 A47hsA
2 shadit) ok 7o) ARA SHw ope}
H4(Environment), At3]l(Social), X|Hj1x(Governance) & ESGE
0] af
a o

ol Extste WAlo] haf At

A 47PsuAg e
oA Y]
Bl st ol

o

(Sustainable Marketing Study)
% &icoKVVFﬂ“ﬂJHWHow%h_ﬂsxaﬁiﬂ%ﬂﬁ

—

A &7tsoHA g A2kt (Marketing Strategy in  Sustainability Management
Study)
& 52 7Idol 7Ih9 A&Ubse VId=R(EAAE. AR, &34)E 245
A% oY MLy Yore AR

tlo

- 4750 A8 ZAE L (Sustainable Marketing Research Study)
B age 9ol 198 SIS AIYIREANY, A BIYE TN

A&7t 2y ARAA L (Sustainable Business Model study)
el A4zbsd ARE 9sl o wagx 2d sd 69 9 A3
Uawd AREZ 5ot M2 HZ2YA BdEd FA[She ZAAS

=
Sl e SmE I,

s
SL

_4_4

g:)
o

© RIA7FS AU A AT
(Senior Industry Seminar in Sustainability Management study)
2 78e shgSol AlUoliol digt RAF U BAHS 5ato] Aol R

o= Rl |
HERY QBE T 4 AR o7] A A4k B

z

- A& 7F5A1Yo]885 AL (Senior Behavior in Sustainability Management Study)
2 gEe ssol Axale NN Aluolel Husalabge st

AUojsiso] jAlL @eeclso] LoQtE selsty, A&bsE 7]l
Lde 918 Weto] Tovte stastes drt

- A&7 3] AIL R 1 | (Sustainability Management Study)

A4k BAE BEZEYE AW g Aadolch SIS Bu8e
YL, F7otel o2 MEalA mAstol YRl FEIE BHUA
2 ATE 71 oA B st WHe whech

LM =
B oat2o HMupgErl(life cycle assessment)o] 2715F X AE 2 A MA,
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Yoy, AR 5 AlF R MYlA 3 AlE dS 2R YHES

fus

ol i

o on

icU )

> dhAl 2H
- 71971 AHu]Y (Entrepreneurship Seminar)
o] = APFol ZIddgel Bast 7Idvrel XAl WX Aol RlQVHE
Agrdog  olsflstal, 7]& Ardstel Fdo]l izt 78R E A7, 7|F7TEA

(o]
AbBlA AQlg ol3sh] 913t Wiol BAAstE HES shEct

EEDERCE R LIS

(Business Ethics and Social Responsibility Management Seminar)

of e g9 A&bsE HFS AShA s FIol madd wet s|ol
228 oAAYE Slof st kS olsiehtTl AME o wed sHse
AN st U N o4 FYY 7 JsE= sl gex
o0l T M uolo] BolQIZlE soldith w3, WSE ARA g met
1ol WoE ASA b Rololo, 1 AW AN guet ARA gl
AUYL AT

- 714 Ru = A 0]y (Corporate Governance Seminar)

B ow2e s R oAlAAAARL olalslel gate] oAl %, Adxiel
zzoto] A ois) @RFTh B A5 79 Uue] oA pARAARE 2B AR
gat A, 28 ASAA. W D oAlo] BoQlE chErh EE, B R
ANQAGAY olslEARL, B3] Zzel olog s A A% o & Yes
LA-EAstE oto] RoQvtE gelgict

ctHFE A oL (Multivariate Analysis Seminar)

CRAEA d7E 2T Rooz WAt OUd ARlade wAsted 22
S AeAo] we SSe AYAAS 8 AYATY 1a dojHs Zed
UEEAe she BAUYe dlett

- ALZ] A 7R Aoy (Social Value Seminar)

2 922 7ol AR J1xE AMSUAE JRIAIE o)A 8§ Waof o
Faoln A& 4PL ot AWA s vxyad OF ARg oEd
EG B wEe ASA S wgR A47ksE e A% AN9 werol
2101718 AT}

T
AT =2 A AEHE VAN ATYEL oSt ANFO2M 18]
Md 2 S0l O ANS FYSIT Ar2 GRS AASID BASE 5L
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